
How to Create a Magnetic 
Marketing Message

Crafting a message that resonates with your target market 

and stays true to your business is essential to getting the 

most value out of your marketing efforts. With the right 

combination of words, images and sensory elements, you’ll 

create a message that’s relevant to your customers and 

draws the right attention.
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 Oftentimes, businesses believe that things like blazing color, arresting (sometimes shocking) 

images or surprising sounds are the key to breaking through the clutter of advertising—but 

that’s not necessarily true. While your message needs to attract the attention of your customers, 

it also needs to follow through on what it promises. Exaggerated claims diminish your message 

because they create a different expectation for your product than what’s actually true. 

Your message needs to do four key things: 

Attract Attention

You want your message to draw the attention of your customer by using words or phrases that 

address how your company will satisfy their need or desire.

Leave the Right Impression

You want your message to be true to whatever product or service you’re offering. Your message 

needs to satisfy enough purchase-decision needs to enable the customer to take the next step. 

Provide an Easy Way to Respond

If your customer doesn’t know where to go, then they won’t be able to follow-up with your  

offer. Always include a convenient way for your customers to respond to your message, such as 

a toll-free telephone number, a street address, a mailing address, an internet address, or a self-

addressed, stamped envelope.

Qualifies Your Leads

You don’t want your message to be too general or else you’ll attract the attention of people who 

aren’t your customers. It’s more cost effective for you to eliminate non-customers through your 

message than by using your salespeople to do it.
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Worksheet

1. Review what you know about your target market.

Your message needs to address your ideal customer and their emotional or functional needs. 

Here are some questions to get you started:

What are your customer’s needs/desires?

How does your company fulfill your customer’s needs/desires?

What makes your company stand out from the rest? 

What about your product is important to your target market?
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2. Develop the content of your message.

Determine what the message has to communicate in terms of explicit information,  

impressions, and unconscious associations. Remember the four key things your message 

needs to do: Attract attention, leave the right impression, provide an easy way to respond  

and qualify your leads. 

Without worrying about the specific words or images you’ll use, think about …

What general approach will you take to get your target customers’ attention?

What information or facts will your customers need?

What promise will you make?

What action do you want them to take? (This doesn’t always have to be ‘buy my product’)
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3. Develop the creative elements of your message.

Now you’ll take the content you’ve decided on and plan exactly how you’ll present it in your 

lead generation message. Remember that in your final message, all the elements need to work 

together in a seamless, cohesive way. To your customer it’s one message, one look, and, for 

you, the only chance to make the right impression. Make sure your message appeals to both 

the conscious and unconscious mind and avoid exaggerated claims about your product/ser-

vice at all costs.

Finally, review the requirements of the channels you have selected to reach the target market. 

Determine the constraints imposed by the channel and note the specifications that could im-

pact your message—for instance, how large your advertisement will be, whether it will be color 

or black and white, what kind of publication it is, or how much time your radio ad will have.

Words – Write the actual copy or text for your lead generation message. Use additional  

paper if needed. Note any words or copy that should not be used for this market.
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Images – What image(s) do you want to create for your target customers? How will you  

create it? What words, pictures, sounds, etc. will you use? Use additional paper if needed. 

Note any images that should not be used for this market.

Sensory Elements – What other visuals, sounds, smells, tastes, textures, etc. will you use to 

create positive response to your message? Note any sensory elements that should not be 

used for this market.
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